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event promotion

CANADIAN TIRE
NASCAR

Challenge: 
How to leverage event sponsorship into driving traffic to web and e-flyer enrollment.

snapNwin™ Solution: 
The snapNwin™ superCard was used as a hand out by street teams at 8 of the 13 NasCar events across Canada. The magnet 
on the card featured the Canadian Tire sponsored car and champion driver Scott Steckly.  Street Teams commented on how willing 
people were to accept the card. The inside message had a unique PIN code and contest site directions to a custom designed micro 
site supported by Saving Main Street Inc. and IcePick Marketing. A complete reporting package revealed race trends, demographics 
and opt-in variances based on age groups.  Redemption rates drive to web were impressive at 15%-18% depending on race. The 

success of the program has Canadian Tire looking to expand the scope of snapNwin involvement in next years NasCar campaigns.


